


C L I E N T  S P O T L I G H TC L I E N T  S P O T L I G H T
Do You Mail
With Intent?

Postage can be one of the most
costly components of a mailing
campaign. Learning all the ins and
outs of the rules and regulations of
the postal service can be so
confusing, many people simply put
a first-class stamp on an envelope
and mail it.

MLI’s mailing professionals can
save you tremendous amounts of
time and money. Our state-of-the-art
presorting and CASS certification
processes deliver an end result that
receives the lowest postal rate
possible. Our address certification
and correction programs ensure
that your mail will get to the
intended recipient the first time,
saving time and money on returned
mail and manual database
corrections.

MLI’s state-of-the-art mailing center,
located in our 40,000 square foot
fulfillment operation offers:
� 1st and 3rd class (bulk presort

standard) mailings
� International mailing
� Inkjetting (specialized)
� Barcoding
� Inserting
� Tabbing
� Bagging and poly wrapping
� Kitting and warehousing
� List purchasing
� Postage accounting
� Personalized printing
� List hygiene and data

management
� National Change of Address

(NCOA) services

Why waste money on postage,
when you could Mail with Intent?

NASCAR: Project Management in the Fast Lane!
The speed of business is rapidly increasing through the
integration of multimedia and the need for solution

providers to rise to the occasion is ever critical. While
each business presents unique and specific
challenges, there are certain issues that are
universal. Knowing what these are and having
dynamic solutions in place is what earned MLI

extended contracts with the one of the
hottest spectator sports in the world.

The National Association of Stock Car Auto
Racing brought a familiar problem to the

table: the production of their Media Guides
required an appreciation for NASCAR’s

cornerstone – speed. MLI applied its one-source
solution model to yield a seamlessly-integrated

workflow that facilitated NASCAR’s need for
flexibility. Through coordinated project management

the team at MLI ensured that deadlines were
established, revised and ultimately met.

MLI’s Premedia team worked with NASCAR to ensure
all printed material met their stringent standards. Utilizing industry-standard color
calibration ensured proofs accurately represented the finished product. MLI's fully
integrated Digital Prepress Department eliminated the need for costly and time-
consuming press checks, which helped to make the narrow timelines feasible.

Through round the clock production and project management, MLI was able to
meet NASCAR's expectations. The Craftsman Truck Series, Busch Series and
NEXTEL Cup Series Media Guides were delivered on time and within quality
guidelines. MLI’s innovation fueled the success of the project, further cementing
a lasting relationship with NASCAR.

when it comes to the American Cancer
Society’s Cattle Baron’s Ball. Last
year’s ball raised over $400,000.

In our fourth consecutive year as Print
Sponsor, we were especially excited
to present our “Bull,” Ferdinand,
designed by MLI team member Susan
Stroud. Ferdinand was selected as the
best of all the entries at the Nieman
Marcus Kick Off Reception on April
11. He will compete with all other
sponsors in a “Bull Race” at the Cattle
Baron’s Ball, scheduled for May 15.

We’re Proud to be Bullish…


